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The Global Era

ATG (affluence, technology, globalization)

Conceptual Ae
(creators & empathizers)

18th century 19th century 20th century 21th century




High — Concept®] A|H]

Innovation (Mac

A WHOLE > Incremental

AHIXIO] JIX] Big}

Experiential

Customer eXpeI‘i ence

Focus

onconsumpti
Methods are

eclectic

Customers are Fation al_
and €Motional
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From mass to micro, ow NEW

how the world CONSUMERS | Couchpotatoes passively | Empowered mediauserscantrol
has changed oicbosdast | To.Podandthenienet
Big marketers can't cast ASPIRATIONS | Tokeep upwiththecrowd | Tostandoutiromthe crowd

a wide net anymore

Threenetworks plusa PBS
sfation, maybe

Ageofthe big glossies:
Time, Life, Look, and
Newsweek

Everyone hums the
Alka-Seltzer jingle
Rise of the big, ubiquitous
brands, from Coca-Cola
toTide

Hundreds of channels, plus
video on demand

Age of the special interest:
Amagazinefor every hobby
and affiniy group

Talking to a group of one:
Ads goever narrower

Niche brands, product extensions,
and mass customization mean lots
of new variations
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Citizens’ Alliance for Consumer Protection of Korea

A AR, Comsumers Koreal2%!)
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Consumers KOREA
AA2 20 (2)

==, gl

CK is a non-profit, non-government and independent. organization,
dedicated to protection and promotion of consumers interests
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< Global Networking
1. 3 HIAHIXEI [ (C OIAF EHHI (1987~T1XH)
2. I M AHIXHEAPSICRT) 213 (2004)
3. FUBHIALZI0IAH2I(UN ECOSOC) &2l XI$1 NGO (2004)
4. UN CSD ==O0tAIOF NGO [HE
0. FNIR OIS E S S(BFAN) S= 0t HE

6. =M= A B S S(PAN] Ol AL

Consumers KOREA

AANE A4 (4)
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Consumers KOREA
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Unite, Change the World!
Choice, Change the Market/
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S A LILL

(AHAHIXIAI2IE

Homepage : www.consumerskorea.org
E-mail : energy@cosumerskorea.org
Tel : 02)739-5979
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o 3|AIH : MIR (Marketing Information Resources)
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